





Gaining an Edge in Real Estate with Smartphones

Comparing Traditional and Smartphone-Enhanced REALTOR®
Activities

The following table highlights some common day-to-day activities of the real estate professional
and contrasts the experience between the professional equipped with a smartphone versus the
professional who relies strictly on traditional means to conduct business.

Table 1. Comparison of traditional and smartphone-enabled real estate activities
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Selecting the Best Smartphone for the Job: Smartphone Satisfaction
Ratings

To choose the ideal smartphone, real estate professionals should consider the features that offer
them the strongest competitive advantages in their field. Fellow agents can often provide
guidance about which smartphone is best for them. The 2007 WAV Group Smartphone
Satisfaction Survey shows that BlackBerry smartphones have the highest satisfaction ratings
overall, scoring higher than Palm Treo devices (the overall satisfaction rating is shown in the
following table). BlackBerry ranked highest in 10 of the 11 key categories measured in the WAV
Group study including email, battery life, simplicity of use and other key categories.

Satisfaction Factors Palm Treo® (Palm OS) Palm Treo® (Windows) BlackBerry®

Overall 66% 57% 78%

Table 2. Satisfaction ratings: BlackBerry versus Treo

Features Vital to Improving Responsiveness

The following smartphone features contribute to the responsiveness of real estate professionals
in meeting customer needs and staying ahead of the competition.

¢ Push Email: Quick response to customer requests or online queries can help gain new
business and retain existing customers. For agents who receive many emails, lead
inquiries and other communications, they will want to look at the BlackBerry line first.
BlackBerry delivers email differently than any other smart phone on the market today.
Instead of delivering email when you push a button to request or at the time interval you
set on your phone, BlackBerry sends emails in real-time. The second you receive an email
on your computer, the email is delivered simultaneously to your desktop. This allows you
to respond as though you were sitting in front of your computer. The BlackBerry email
system also works internationally and in places where a regularly Internet connection is
not available. This unique email delivery system is why BlackBerry users in the WAV
Group Smartphone Satisfaction Survey were so much more satisfied with their email
service than other types of phone users.

¢ Battery Life: Real estate professionals depend on extended smartphone battery life to
stay connected. Again, BlackBerry was rated highest with WAV Group Smartphone
Satisfaction Survey respondents. BlackBerry smartphones are engineered to use
available battery power much more efficiently. Push email is the most efficient mechanism
for delivering email and information to smartphones The BlackBerry system also
compresses all data sent to and from the device which substantially extends battery life.

* Simplicity of Use: Intelligent and intuitive design features keep real estate professionals
productive, minimize learning time and streamline tasks when juggling multiple activities.
There are several factors to consider which can improve the ease of use of a smartphone.
When writing emails and responding to text messages the size of the keyboard is
important.
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The ergonomically optimized QWERTY keyboard on the BlackBerry smartphones
received good scores for size and ease of use in the 2007 WAV Group Smartphone
Satisfaction Survey. Screen readability is also important. BlackBerry smartphone screens
have built-in light sensing technology that automatically adjusts screen and keypad
brightness in response to surrounding conditions. Some users of other smartphones in
the WAV Group survey complained about not being able to read their phone’s screen in
the car or on sunny days. Navigation from feature to feature is also an important
consideration. Many smartphones use touch screens with a stylus. While many agents
have gotten used to this approach, some complain about the sensitivity of the screen and
the need to involve both hands. BlackBerry, by means of trackball or trackwheel,
simplifies one-handed operation and integrated applications support related operations,
such as automatically phoning a contact located in the address book. BlackBerry again
scored highest on satisfaction for ease of use.

e Advanced Phone Functionality: Certain advanced smartphone features benefit busy
real estate professionals by simplifying common tasks and saving time. Hands-free,
voice-activated dialing can be extremely useful to agents who are in an automobile,
particularly in areas where regulations against handling cell phones while driving are in
force. A dashboard mounted smartphone with a hands-free Bluetooth car kit can simplify
communication when driving from point to point. Clarity of reception avoids
miscommunication with clients and eliminates the frustration of having to repeat words or
phrases. According to WAV Group Smartphone Satisfaction Survey respondents,
BlackBerry technology is recognized for delivering exceptional quality audio with strong
clarity and signal integrity. Speakerphone support and conference calling also keep
agents productive when traveling.

* Real Estate Application Support: Agents rely on access to applications in use in their
office to perform more efficiently. Many leading real estate software companies are now
providing mobile versions of their applications. Agents can complete online forms, use
contact management software, use mortgage calculators and use scheduling software
wirelessly.

* Wireless Email Synchronization: The ability to automatically synchronize email
messages wirelessly while traveling keeps real estate agents current and informed. With
select email providers and the built-in email address that comes with their device, users
can manage their email accounts directly from their BlackBerry smartphones—messages
that are read, deleted or sent on their BlackBerry smartphone are also read, deleted or
sent on their desktop or web-based email account. BlackBerry smartphones also
integrate multiple email accounts so real estate professionals can read all their Webmail
or office email just by checking a single inbox. Users can more easily keep track of
messages that have been read, messages that have been answered, and messages
sent—whether at the home office or on the road. This helps boost the productivity of real
estate professionals.

* Extended Smartphone Features: Features included with the latest versions of
smartphones help real estate professionals maintain an edge while traveling. For
example, the BlackBerry 8800 series has an integrated GPS receiver, eliminating the
need to buy a separate GPS navigation system or service. Digital cameras and
multimedia playback capabilities, included in many current generation smartphones, give
agents a way to provide previews or guided video tours of promising properties to clients
while on the road.
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Edging Out the Competition with Better Technology

The competitive nature of the real estate business drives professionals to find the best tools to
serve customers as effectively as possible and to stay highly productive while inside or outside
the office. Smartphone technology satisfies many of the most vital requirements of this dynamic,
communication-oriented business. Adopters of smartphones, as evidenced by the WAV Group
survey results and quotations from smartphone users, strongly believe that in using this
technology they gain a competitive edge, function more effectively on the road and gain business
and new customers through improved responsiveness.

Given the range of capabilities and product differences in smartphones, real estate professionals
should thoroughly evaluate the available choices before making a purchase decision.
Professionals have an opportunity to gain a distinct competitive advantage by selecting a
smartphone model that best supports their work and fits comfortably into their business approach.

Smartphones provide real estate agents with a comprehensive set of tools to stay in touch while
traveling, including: wireless phone, email, text messaging, instant messaging, GPS navigation
and support for leading real estate applications from third parties. The WAV Group Smartphone
Satisfaction Survey and third party reviews from CNET and PC Magazine suggest that
BlackBerry smartphones address the needs of real estate professionals better than other
smartphones. This functionality is delivered in a compact, lightweight form with exceptional
battery life, outstanding connectivity from any location in the world and integrated application
design that streamlines everyday tasks.
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Resources

For more Information about the latest smartphone developments for the real estate community,
visit the following websites:

e CNET Reviews (http://reviews.cnet.com/)

* To see a video review of the new BlackBerry® 8800, click the following link at CNET:
http://reviews.cnet.com/RIM_BlackBerry 8800/4505-6452_7-
32329098.html?tag=prod.txt.1

e To see a video of the new Treo 755W, visit:
http://reviews.cnet.com/smart-phones/palm-treo-755p-sprint/4505-6452_7-
32434432 .html?tag=prod.txt.1

PC Magazine Reviews also offer insights into current smartphones.

* Forareview of the BlackBerry® 8800, visit:
http://www.pcmag.com/article2/0,1759,2093340,00.asp

* A Treo 755p review can be found at:
http://www.pcmag.com/article2/0,1759,2127274,00.asp
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Research in Motion Limited commissioned WAV Group to conduct
independent research and analysis to assess the use of
smartphones by real estate professionals. The content of this
report is the product of WAV Group and is based on independent,
unbiased research not tied to any vendor product or solution.
Although every effort has been made to verify the accuracy of this
information, neither WAV Group nor the sponsor of this report can
accept any responsibility or liability for reliance by any person on
this research or any of the information, opinions, or conclusions
set out in the report. Check with service provider for availability,
roaming arrangements and service plans. Certain features
outlined in this document require a minimum version of
BlackBerry Enterprise Server software, BlackBerry Desktop
Software, and/or BlackBerry Device Software.

Copyrights and Document Distribution

This document is protected by United States Copyright Laws and
International treaties. This document may not be reproduced,
transmitted in any form or by any means without the consent of
WAV Group.

Information contained in this document has been received from
sources deemed to be reliable, but is not warranted by the
publisher. Opinions reflect judgment at the time of publication
and are subject to change without notice.

© 2007 Research In Motion Limited. All rights reserved. Research
In Motion, RIM logo, BlackBerry, and BlackBerry and dataflow
design, are registered with the U.S. Patent and Trademark Office
and may be pending or registered in other countries. These marks,
images and symbols are owned by Research In Motion Limited. All
other brands, product names, company names, and trademarks
are the properties of their respective owners.

MKT # MKT-16431-001




